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The Design Hub
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In the first phase the DESIGN HUB concept was set up as a practice research
design studio with real life projects and briefs within the BA Graphic Design
programme.

Physical space was provided for graphic design companies and individuals to
work from within the premises.
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Students worked alongside the company/individual as a project team to gain
real life experiences and supported the creative development of projects within
Plymouth and the South West.

External projects and expertise in line with the DESIGN HUB were carefully
selected, so the combination of consultation could provide the highest quality
of design solutions.
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In the second phase of the DESIGN HUB development,
there was an opportunity to progress the design
consultancy service with members who can bring a focus
on several internal and external projects, that created a
focus on design elements relevant to graphic design
activities to develop market realities in a multidisciplinary
activities.

For example, such as the college open days, print and
online publishing material, holding subject debates,
forums, support workshops, portfolio surgeries, talks,
organise social and networking events, promote groups
of collectives and etc.....through the DESIGN HUB.



Design Hub

Ashley Henderson:

0 "Being part of The Design Hub/Agency allowed me to work and interact with real clients
while still studying! Having the opportunity to engage and produce work for the outside
world prepared me for the industry. Also having that experience really gives you an edge
when you're applying for that first job. It's a fantastic opportunity that Plymouth College of
Art provides!"

Claude Compere:
0 "l was fortunate enough to be part of The Design Hub for two years and during that time |
got to participate in real life projects, which allowed me to gain some vital experience that
the industry is always asking for.

0 Being able to work closely with Kamal and the team gave me an insight to what running an
agency can involve and looking back, was one of the main reasons why | decided | wanted to
start my own creative agency.
0 WARITGG YT AZniG &YR NDYI nhNR &I nR nlila& U UZWR&YZni GZER

is very rare and | would encourage anyone to utilise this opportunity!"



Careers & Employability

O Another project started when the Head of Development and
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Enterprise returned from HEA Employability Strategic
Enhancement Programme

In March 2014 the 3Es Team (Employability, Enterprise &
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post-cards to reflect on what Employability meant for current

undergraduates at Plymouth College of Art.



In response to this:

O 6 words were developed with negative and positive impact

This required breaking down the terminology and
understanding the industry versus academic language.
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Exhibition by Plymouth College of Art



K 1 €Znd LWNGIYTnZGZ&l &ZUZnGRs
Exhibition by Plymouth College of Art

Having an understanding that at Plymouth College of Art the students
begin their professional careers the moment they step into the college,
working as practitioners N photographers, illustrators, designers and
filmmakers.

All our programmes show students how to combine their artistic talent
with professional development, giving them the toolkit they need to be
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As a specialist art college we wanted to understand what employability
meant for a broad cross section of our undergraduates. Their messages
and themes would then be used in an internal communications and
marketing campaign.

The audience for the campaign was fellow degree students, as well as
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perceptions of employability, an idea of their aspirations and to encourage
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stone for their career and life path.



Outcome:
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The message was to convey information on a potentially
uninviting topic in an empowering way.

Use of black and white imagery with bold colours was used to
draw attention to the key words.

In the center of the posters two contrasting words were used,
one negative, and one positive that can relate to how students
might feel about employment.

Showing an emotional sense of feeling towards employment,
Iné aLsU T ZWwW alU & YRGn U&odRna&U
thought of working in the industry.

Used quotes from experienced professionals giving advice to
students about their futures, as a way of encouragement.



3E'S : EMPLOYABIUITY / ENTERPRISE / ENTREPRENEURSHIP 3E'S : EMPLOYABILITY / ENTERPRISE / ENTREPRENEURSHIP 3E'S : EMPLOYABILITY / ENTERPRISE / ENTREPRENEURSHIP

WHAT DOES EMPLOYABILITY MEAN TO YOU? WHAT DOES EMPLOYABILITY MEAN TO YOU? WHAT DOES EMPLOYABILITY MEAN TO YOU?

CSM Tustii Faturws crit by Tim Regan
125,385 Lok into My Mechanical Eye by Reilly Bether
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'c'h'f{'?é’s” p g'évLTgég" "Build up freelance portfolio of real world briefs p Et,{'fgé’g" “You will NOT be dis:ovcredlu
of ART “Be proactive and have a good online portfolio” of ART - show that someone else trusted you to do work" of ART You need to expose yourself and your work!
businessOpca.ac.uk ALEX BROWNLESS / FOUNDER ARTSTHREAD business@pea.ac.uk DEAN BREYLEY / E-STRATEGY AGENCY business@pca.ac.uk PATRICIA VAN DER AKKER / THE DESIGN TRUST



3E'S : EMPLOYABILITY / ENTERPRISE / ENTREPRENEURSHIP 3E’'S : EMPLOYABILITY / ENTERPRISE / ENTREPRENEURSHIP 3E’S : EMPLOYABILITY / ENTERPRISE / ENTREPRENEURSHIP

WHAT DOES EMPLOYABILITY MEAN TO YOU? WHAT DOES EMPLOYABILITY MEAN TO YOU? WHAT DOES EMPLOYABILITY MEAN TO YOU?

if1 had a voice i would sing by Talon Wolf
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Eﬁ'{fg"é’g’" "Build up freelance portfolio of real world briefs

"Start early in building contacts by
of ART - show that someone else trusted you to do work"

COLLEGE d don' | Facebook bsit:
bt A i bad e of ART networking beyond your social circle!"

of ART -it's a closed system"
DEAN BREYLEY:/E-STRATEGY-AGENCY business@pca.ac.uk KATIE TOKUS / CULTURAL ACTIVIST AND PROMOTER  business@pca.ac.uk RICHIE MANU / DESIGN ENTREPRENEUR

PLYMOUTH "Have a web: you can update yourself PLYMOUTH
p p COLLEGE

business@pca.ac.uk




Our offer in Careers and Employability:

0 Development and Enterprise

0 The Agency

O«

Careers & Employability
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Employer Engagement
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Graduate Associate Studentship



It covers:
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The Agency

Careers and Employability
opportunities

Bursaries
Live briefs

Competitions
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Work Experience/Placements &
Internships

Online resources
Trade fair participation
Retail & Marketing opportunities

Newsletters



The Agency

What we do?

We are distinctive, innovative and
supportive creative platform encouraging
artistic experimentation, entrepreneurship
and nurturing homegrown talent.

What we can deliver

Projects can be as diverse as our
undergraduate degree programmes and
the student talent

How does this work?

We encourage our clients to consider us
as a true creative partner, and so each
interaction with The Agency begins with a
conversation about the project you have
in mind.

As a client you will work directly with a
dedicated project manager who takes
time to understand the project and
identify the right talent from the Plymouth
College of Art creative pool.

Our package includes
Professionally project managed student
talent
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Widey Court

Primary School

Widey Court Primary School wanted

to overhaul the year 2 play ground area
to make it fun, inspiring and interactive
for the children and parents alike.

The area is not utilised apart from school

pick up and drop 0ff's, 50 fun and interactive patterns
on the walls and floor will help the children to engage
with the space, play with friends and family, and also
use resources to stimulate learning through

an outdoor timetable.

Maria Gimenez Fortea
BA (Hons) Graphic Design

Luis Utrillas
BA (Hons) Graphic Design
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